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ABSTRAK 
Pendapatan pedagang pakaian di Pasar Maron Kabupaten Probolinggo 
dipengaruhi oleh banyak faktor. Hasil riset ini tujuannya untuk mengetahui apasaja 
faktor-faktor yang mempengaruhi pendapatan pedagang pakaian di Pasar Maron 
Kabupaten Probolinggo. 
Penelitian ini memakai tipe deskriptif dengn pendekatan kuantitatif. Riset ini 
dilaksanakan di Pasar Maron Kabupaten Probolinggo dengɑn populasi sebanyak 49 
pedagang pakaian. Dan 30 responden yang diambil sebagai sampel. Sedangkan 
metode pengambilan data menggunakan kuesioner dan wawancara. Variabel yang 
digunakan meliputi jam berdagang (X1), modal (X2), pengalaman berdagang (X3), 
dan pendapatan pedagang pakaian (Y). Analisa data yang dipakai adalah regresi 
linear berganda (OLS) dengan taraf signifikansi 5%. 
Hasil riset menandakan bahwa secara parsial variable-variabel yang signifikansi 
berpengaruh terhadap pendapatan pedagang pakaian di Pasar Maron Kabupaten 
Probolinggo, yaitu modal (X2) dan pengalaman berdagang (X3). Sedangkan variable 
jam berdagang (X1) secara parsial tidak mempengaruhi pendapatan pedagang pakaian 
di Pasar Maron Kabupaten Probolinggo. Selanjutnya jam berdagang, modal, dan 
pengalaman berdagang secara bersɑma-sama berpengaruh siqnifikan bagi pendapatan 
pendapatan pakaian dipasar Maron Kabupaten Probolinggo. Pengaruhnya sebesar 
50,7% lalu sisanya 49,3% diterangkan oleh variable-variabel lain. 
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ABSTRACT 
A trader's income can be influenced by many factors. This study aims to find 
out what factors affect the income of clothing traders in Maron Market Probolinggo 
Regency. 
This study uses descriptive research type with quantitative approach. This 
research was conducted in Maron Market, Probolinggo Regency with a population of 
49 clothing traders. Samples in this study as many as 30 respondents were taken. 
While data of the method of retrieval use questionnaires and interviews. Variabels use 
include trading hours (X1), asset (X2), trading experience (X3), and clothing trader 
income (Y). The data analysis used is multiple linear regression (OLS) with a 
significance level of 5%. 
The results showed that partially significant variables affect the income of 
clothing traders in The Maron Market of Probolinggo Regency, among others, asset 
(X2) and trading experience (X3). While the variable trading hours (X1) partially 
have no effect on the income of clothing traders in the Maron Market Probolinggo 
Regency. Furthermore, trading hours, asset, and trading experience together have a 
significant impact on the income of clothing traders in The Maron Market of 
Probolinggo Regency. The effect is 50.7% and the remaining 49.3% is explained by 
other variables. 
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